to back-load its funding; otherwise, we
would have a four-month delay in the
contract award. We did, in fact, get this
agreement.

A Word From the Author

I provided all the documents listed as
references to the DSMC International
Department. In addition to these docu-
ments, three others (also supplied
DSMC) contain additional information
that may be helpful to U.S. personnel
involved in international collaborative
efforts:

+ Munitions Systems Division History
Office Interview of Air Force Col. Alan
E. Haberbusch, Program Director,
MSOW IPO, Eglin AFB, Fla. 32542,
Dec. 15, 1989.

+ “Modular Standoff Weapon Manage-
ment, the Programme Manager’s Per-
spective,” an article that appeared in

the magazine NATO’s Sixteen Nations,
April/May 1988.

+ “The Modular Stand-Off Weapon, Fed-
eral Acquisition Regulation Waivers
and Deviations in an International Ac-
quisition,” published in Proceedings,
1991 Acquisition Research Symposium,
Volume II.

Editor’s Note: The author welcomes
questions or comments concerning
this article. Contact him via E-mail at
haberbus@eglin.af.mil.

REFERENCES

1. General Memorandum of Under-
standing Concerning General Arrange-
ments for the Collaborative Development
and Production of a Modular Stand-Off
Weapon, July 1987.

2. Supplement No. 1 to the Memoran-
dum of Understanding Concerning the
Collaborative Project Definition Phase
of the Modular Stand-Off Weapon Sys-
tem, Draft, Nov. 10, 1988.

3. MSOW IPO/CC Letter, Jan. 24, 1990,
Lessons Learned, Appendix 1, “Some
Special Topics,” Attachments 6-7,
MSD/MSOW IPO Program Office Sup-
port Agreement.

4. MSOW TPO/CC Letter, Jan. 24, 1990,
Lessons Learned, Appendix 1, “Some
Special Topics,” Attachment 3, MSOW
IPO Organization.

5. MSOW TPO/CC Letter, Jan. 24, 1990,
Lessons Learned, Appendix 1, “Some
Special Topics,” Attachment 2, MSOW
IPO Organization in the PD Phase.

6. Addendum to Lessons Learned on
Modular Stand-Off Weapon (MSOW).
7. 1bid.

B. Paid and/or requested circulation:

F. Copies not distributed:

Average Number of Copies Each Issue
During the Preceding 12 Months

A. Total number of copies printed (net press run) (E + F1) .16,872

1. Sales through dealers and carriers, street vendors,
and countersales ...................

2. Mail subscriptions paid and/or requested

C. Total paid and/or requested circulation (B1 +B2)....... 15,662
D. Free distribution by mail, carrier, or other means; samples,

complimentary, and other free copies

E. Total distribution (C+D) .................

1. Office use, leftover, unaccounted, spoiled after printing ..100
2. Returns from news agents ...........
G. Total distribution (E+F1) ................

Requirep BY THE Act oF Aue. 12, 1970
Section 3685, TitLe 39, U.S.C.

STATEMENT OF OWNERSHIP, MANAGEMENT, CIRCULATION

Program Manager is published bimonthly at the Defense Systems Management College, Fort Belvoir,
Va. 22060-5565. The college publishes six issues annually. The director of the DSMC Press is Greg
Caruth; the managing editor is Collie Johnson; and the publisher is the Defense Systems Management
College. All are collocated at the following address:

DEFENSE SYSTEMS MGMT COLLEGE
ATTN DSMC PRESS

9820 BELVOIR RD STE 3

FT BELVOIR VA 22060-5565

................ 850 andcountersales ...................................850
............ 14,812 2. Mail subscriptions paid and/or requested .............8,210
C. Total paid and/or requested circulation (B1 +B2) ........ 9,060

D. Free distribution by mail, carrier, or other means; samples,
................ 1,10 complimentary, and other free copies ................1,010
............. 16,772 E. Total distribution (C+D) ..............................10,070

F. Copies not distributed:

1. Office use, leftover, unaccounted, spoiled after printing ...80
................... 0 2. Returns fromnewsagents .............................0
G. Total distribution (E+F1) ............................. 10,150

Actual Number Copies of Single Issue
Published Nearest to Filing Date

A. Total number of copies printed (net press run) (E + F1) ..10,150
B. Paid and/or requested circulation:
1. Sales through dealers and carriers, street vendors,

PM : JANUARY-FEBRUARY 2000 35



